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NEWS | COMMENT = BUSIN

i3 ARTS & ENTERTAINMENT

Where am 17 » Home » Lfe & Style > Travel » Business Travel

From Times Online In a: tion wi

August 3, 2007 BRITISH AIRWAYS. =

Braving Heathrow more stressful than sky-

diving

Neuropsychologist says passengers at the airport have heart rates four times
higher than normal

Wark Frary EXPLORE BUSINESS

The stress of using Heathrow aipor causes heat rates to rise
higher than experienced when doing intense exercise, according to
leading neuropsychologist Or David Lewis.

How will
they tell?

The expert on stress carried out an experiment at the airport last
weekend, on behall of all-business class aiiline Sileret, using
passangers fitted with chest and bload prassure monitars and
fingertip sensors to measure changes in physiological stiess

The study revealed that the heart rate of some of the passengers
rose 1o 200 beats per minutes, nearly four times the resting heart
rate of a healthy human. Dr Lewds also found that the physiological
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1) | Shop, eat, relax and enjoy
2) | shop 2| Eat 6) | Maps 7) | Special offers
e Branded contont -
Ly 2 A
/4 s
: KEY
3 | shopping AZ Fly with everything you buy Eating A-Z
— — special offers -
level pages.
cross- shop section. The promo links to
a content page.
Promos such a last minute gift? can link to a pre-filtered
shopping A-Z and eating A-Z pages.
branded content —
— for example, . This can be teased on
§) | Retailer 1 page Retailer 2 5) | Caterer 1 page i higher-level pages.
Brandod contont . [ Branded content
1 — 2 ;
iy p In this category is a metadata-driven related links module. It
offer 1. offer2 | with offer3 | Show / .
Eve e
Wi
coter
oy Show on map
at the correct place.
Icaterer page.
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